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1.Course Identity 

Course Name Islamic Business Ethics 

Faculty Business and Economics Study Program Management 

Code SEM723 Credit Weight 3 credits 

Group Study Program Type of Course Compulsory 

Semester 7 Availability Limited to Study Program 

Method Classroom Session Media Blended 

Course Cluster Humanistic Course (MKH) Prerequisite Introduction to Business 

 

2. Course Description 

This course is designed to help students to understand, analyze and describe moral problems in business and ways to 
overcome them. In addition, this course also aims to enable students to behave and make ethical business decisions. The 
course provides students with presentation of business-related cases in addition to theoretical perspectives and 
discussions on the nature of business in a complex, dynamic and global environment. These topics include the corporate 
social contract and corporate social responsibility, issues involving ethics, morality and moral reasoning, and their role in 
business, the ethical aspects of business activities and the way to create and maintain an ethical culture. 

 

3. Course Learning Outcomes 

 CPL 

Code 
CPL 

CPMK 

Code 
CPMK 

S1 
To be devoted to God the Almighty and develop 
a virtuous noble character 

CP1 

Students understand the Islamic perspective 

regarding business and welfare in general as 

written in the Quran. 

S2 
To internalize values, norms and ethics that 
prioritize integrity, honesty, responsibility and 
trust in carrying out profession 

S5 
To appreciate the diverse cultures, views, 
religions, and beliefs and opinion or findings of 
others 

S7 
To abide by the law and discipline in the life of 
the society and the state 

S2 
To internalize values, norms and ethics that 
prioritize integrity, honesty, responsibility and 
trust in carrying out profession 

CP2 

Students understand and are able to associate 

between the concepts of Islamic business ethics 

and practices in the market 
KK5 

To think like a visionary, and to be open, 
communicative, creative, responsive to change 
and adaptive to the scientific and technological 
advancement in the scope of management 
science 

S8 
To internalize the spirit of learning, 
independence, struggle, and entrepreneurship 

CP3 

Students understand and are able to combine 

between the concepts of Islamic business ethics 

and practices in management which include 

marketing, finance, HR and operations 

PP3 
To profess at least one of the international 
languages 

KK5 

To think like a visionary, and to be open, 
communicative, creative, responsive to change 
and adaptive to the scientific and technological 
advancement in the scope of management 
science 

S2 
To internalize values, norms and ethics that 
prioritize integrity, honesty, responsibility and 
trust in carrying out profession 

CP4 

Students are able to actualize the concept of 

Islamic business ethics into business and 

management practices 

S7 
To abide by the law and discipline in the life of 
the society and the state 

KK5 

To think like a visionary, and to be open, 
communicative, creative, responsive to change 
and adaptive to the scientific and technological 
advancement in the scope of management 
science 
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4.Learning Materials and Main References 

Learning Materials 

1. The Quranic Concept of Business 
2. The Qur'anic concept of wealth/welfare 
3. Islamic Ethics 
4. Ethical principles in business 
5. Business system in Islamic perspective 
6. The ethics of the market/industry  
7. Ethics and the environment: Corporate social responsibility (CSR) 
8. Marketing Ethics 
9. The Ethics of Job Discrimination 
10. The Individual in the Organizations 
11. Unlawful transaction in business (1): 
12. Unlawful transaction in business (2): 
13. Lawful transaction in business 
14. Application of the Quranic principle in business 

Main References 

1. Manual G. Velasquez. (1998). Business Ethics: Concept and cases, 4th. Prenctice Hall Inc. 
2. Mushtaq Achmad. (1995). Business Ethics in Islam. International Institute of Islamic 

Thought and International Institute of Islamic Economics. 
3. Aji, H.M. (2019). Manajemen Pemasaran Syariah: Teori dan Praktik. UPP STIM YKPN: 

Yogyakarta 
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