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Subject Overview 
Management and accounting students often fail to appreciate the 

relevance of economics in management and accounting studies. They 

overlook the fact that many theoretical concepts and principles in such 

branches as finance, strategic management, operation management, human 

resources management and marketing have deep roots in principles of 

economics. Similarly, in the practical sphere, business firms do not exist in a 

sterile environment or vacuum. Instead, they are surrounded by an 

environment where different elements of forces interact with each other in 

affecting the course of the firms’ actions. One of the most important influential 

elements that every firm cannot afford to ignore is markets in which they 

operate and the national economy where they exist. Every firm has to sell its 

product in a market where it has to compete with its rivals to win the 

consumers, who also have their own bargaining power. To a great extent, its 

conduct and strategy to win the competition is affected by the type of market 

(competitive, monopoly, oligopoly, or monopolistic competitive market) in 

which it operates. Similarly, the firm has to serve as a buyer in a factor market 

where the factor owners, such as labor and input suppliers, become sellers. 

These issues belong to the branch of microeconomics (which is a study of 

how households and firms make decisions and how they interact in markets) 

and will be tackled in the first half of the semester. 

 Meanwhile the national economy, often termed as macroeconomy, is 

represented by the movements in various aggregate economic variables such 

as: level of economic activity (GDP), inflation rate, unemployment rate, 
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interest rates, exchange rates, balance of payments, fiscal balance and 

imbalance, national saving and investment, and economic growth. No one will 

argue that those forces have no important influence on decisions made by 

firms’ managers and owners. Therefore, knowledge of how those 

macroeconomic variables behave and are determined is of paramount 

importance. This is what Macroeconomics is all about and will be dealt with 

in second half of the semester. 

 
Subject Objectives 

This course is designed to provide students with a solid understanding of the 

most important basic concepts, theories and models of both Microeconomics 

and Macroeconomics. This course will provide students with a framework for 

understanding and analyzing both microeconomic and macroeconomic issues 

that enables them to engage in the economic policy debates. 

 

 
Subject Outlines 

S Topics S Topics  

1 Economic Problems 8 Macroeconomic Indicators 
and Their Measurement 

 

2 Economics as a Science 9 Production and Growth  

3 Demand and Supply Model of 
Market 

10 Saving, Investment and 
Financial System 

 

4 Elasticity 11 The Monetary System  

5 Application of Demand and 
Supply Model 

12 Aggregate Demand & 
Aggregate Supply 

 

6 Production and Cost Theory    

7 Market (Industry) Structure    

 
Textbooks 
1. N. Gregory Mankiw (2006), Principles of Macroeconomics, Worth 

Publisher, 4th Edition. 
2. Robin and P. Krugman (2005), Principles of Economics, W. W. Norton 
 
 
Assessment 

The achievement of those objectives is assessed using the following 

activities. 

1. Assignments                         25%              

2. Midterm Examination    25% 
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3. Final Examination            35% 

4. Class Participation               10% 

5. Attendance                            5% 

Total                                        100% 

 
 


