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	1.Course Identity

	Course Name/Block
	Digital Business Innovation

	Faculty 
	Business and Economics
	Study Program
	Management

	Code
	SEM 961
	Credits
	3

	Group
	Study Program Course
	Enrollment
	Elective

	Semester(s) in which the course is taught
	6
	Availability
	Limited to Study Program

	Learning Method
	Classroom Learning
	Media
	Blended

	Category
	Concentration-Specific Course (MKPP)
	Prerequisites
	Pass: Operations Management


	2. Course Description

	This course aims to prepare graduates to face the paradigm of the rapid technological advancement, by studying how the relationship between business and technology can create opportunities for product and service innovations. The materials taught in this course aim to help students have a discipline of digital transformation, allowing them to have sensitivity to business opportunities by utilizing technological advancements and digital mindset in determining organizational directions and policies.


	3.Learning Outcome (CPL)

	CPL Code 

	CPL
	CPMK Code
	CPMK

	S1
	Being devoted to God Almighty and having a good moral character
	CPMK

01
	Describing the scope of digital business and digital transformation

	S3
	Internalizing values, norms, and ethics that prioritize integrity, honesty, responsibility, and trust in carrying out the profession
	
	

	S5
	Respecting the diversity of cultures, views, religions, beliefs, and opinions or original findings of others
	
	

	S1

	Being devoted to God Almighty and having a good moral character
	CPMK

01
	Formulating ideas and strategies to make digital transformation within the scope of management and business

	S5

	Respecting the diversity of cultures, views, religions, beliefs, and opinions or original findings of others
	
	

	KU3
	Having the ability to identify managerial problems and organizational functions at the operational level, and take appropriate measures according to the developed alternatives, by implementing local wisdom-rooted entrepreneurial principles
	
	

	KU4
	Being able to make the right managerial decisions in various types of organizations at the operational level, according to data and information analysis on organizational functions
	
	

	PP3
	Mastering at least one international language
	CPMK

03
	Identifying and formulating strategies related to the customer behavior in digital business

	KK5
	Having the ability to think visionary and to be open, communicative, creative, responsive to change and responsive to advances in science and technology within the scope of management science
	
	

	KK1
	Being able to recognize and observe various management problems through modeling and empirical studies using scientific methods based on management science in various types of organizations
	CPMK

04
	Creating and disseminating ideas on digital business transition or digital business innovations


	KK3
	Being able to recognize opportunity quickly and be brave to take risks responsibly to offer optimum benefits
	
	

	KK5

	Having the ability to think visionary and to be open, communicative, creative, responsive to change and responsive to advances in science and technology within the scope of management science
	
	


	4.Learning Materials and Main References

	Learning Materials
	1. Introduction and Framework of Digital Business Transformation
2. Scope and Characteristics of Digital Business
3. Digital Business Model 

4. Platform and Ecosystem 

5. Research, Development, and Innovation
6. Technology in Business Operations
7. Omnichannel Strategies 
8. Customers in Digital Business
9. Behavior and Relationship of Digital Customers 
10. Marketing Measurement and Optimization
11. Digital Transformation for Companies
12. Organizational Design for Innovation
13. Capability, skill, and talent management
14. Proposal of Digital Business Innovation Ideas

	Main Reference
	Gupta, S. (2018). Driving digital strategy: A guide to reimagining your business. Harvard Business Press
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TRANSLATOR STATEMENT


The information appearing herein has been translated


by a Center for International Language and Cultural Studies of  Islamic University of Indonesia


CILACS UII  Jl. DEMANGAN BARU NO 24


YOGYAKARTA, INDONESIA.


Phone/Fax: 0274 540 255








�repetisi


�repetisi


�repetisi






